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The College recognizes the need to be active in the areas of public information, publications, 
and marketing. The public information function generally deals with the release of information to 
the local, state, and national news media, as well as other general campus informational 
activities. The aspect of publications relates to the coordination of all the College's official 
publications. The marketing responsibility represents the design, development, and coordination 
of the College's advertising and brand messages. 
 
Only the President, or designee, such as the Public Relations Director is empowered to speak 
"officially" for or on behalf of the College. 
 
The release of all salary, financial, statistical information, or any private or sensitive topics to the 
public or the media about the College must come from the office of the President. The official 
"News Release" of information about the College must come through the President, ora 
designee, such as the Public Relations Director.   
 


